Daily Markéting Ideas

Marke"[‘ing Tacﬁcé, Strategies and Idéas L/
Delivered Right To Your Inbox Every Day /

&

Ultimate Lead Magnet Creation Checklist

1. Identify Your Target Audience

e Who are you targeting?
o Homeowners
o Renters
o Small Business Owners
o Other specific groups
e What are their pain points?
o Understanding policy options
o Reducing insurance costs
o Avoiding common insurance pitfalls

2. Define the Purpose of Your Lead Magnet

e What do you want to achieve?
o Build your email list
o Educate your audience
o Generate qualified leads

3. Choose a Lead Magnet Format

e What format will best deliver value?
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Checklist
Guide/Ebook
Template
Case Study
Video Tutorial
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4. Craft Compelling Content

e Outline the content:
o Start with an attention-grabbing headline.
o Break down the information into digestible sections.
e Ensure it's actionable:
o Provide clear steps, tips, or solutions.
e Use visuals:
o Incorporate relevant images, infographics, or icons.
e Keep it concise:
o Aim for clarity and brevity; avoid overwhelming the reader.

5. Design Your Lead Magnet

e Choose a tool:
o Google Docs
o Canva
o Adobe Spark
e Ensure it’s visually appealing:
o Use your brand colors and fonts.
o Include your logo and contact information.
e Make it easy to read:
o Use bullet points, numbered lists, and bold headings.
e Optimize for mobile:
o Ensure the lead magnet looks good on all devices.

6. Add a Clear Call to Action (CTA)

e Direct the reader to the next step:
o “Download Now”
o “Get Your Free Guide”
o “Subscribe for More Tips”
e Make the CTA button prominent:
o Use contrasting colors to make it stand out.

7. Strategically Place Your Lead Magnet

e Where will you promote it?



Homepage banner or pop-up
Product/service pages
Blog posts
Social media channels
Email signature
e Use compelling language to promote:
o Highlight the benefit or value of downloading.
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8. Set Up an Email Collection System

e Choose an email marketing tool:
o Mailchimp
o Sendfox
o ActiveCampaign
e Create a dedicated landing page:
o Include a form that collects at least the email address.
o Optionally ask for the first name for personalization.

9. Plan Your Follow-Up Sequence

e Automate a welcome email:
o Thank them for downloading.
o Provide the download link.
o Introduce your services briefly.
e Schedule a series of follow-up emails:
o Offer additional tips or content.
o Highlight testimonials or success stories.
o Present a soft sales pitch.

10. Measure and Optimize

e Track key metrics:

o Download rate

o Conversion rate

o Open and click-through rates of follow-up emails
o Test different elements:

o Headlines, design, CTA placement
e Adjust based on results:

o Update the content if needed.

o Experiment with different formats or topics.



